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Abstract 
 
 The Thai wellness industry is experiencing substantial growth, yet the dimensions of 
sustainability and inclusivity within this sector require closer scrutiny. This article explores the 
current state of sustainability practices and inclusivity in the Thai wellness industry. Employing 
qualitative research methods, it analyzes the challenges and opportunities for driving sustainable and 
inclusive growth in the Thai wellness sector. The findings suggest that while sustainability practices 
are gaining traction, the industry must do more to enhance inclusivity in wellness services, ensuring 
accessibility and affordability to a broader segment of the population. This article underscores the 
importance of aligning the wellness industry in Thailand with sustainability and inclusivity goals to 
promote both individual well-being and the well-being of the broader community. 
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1. Introduction 
 
1.1 Background and Importance of the Problem  
 

The wellness industry in Thailand has experienced remarkable growth and significance in 
recent years, establishing itself as a cornerstone of the nation's economy and lifestyle. With a diverse 
range of offerings, including spa resorts, traditional Thai massages, yoga retreats, holistic healing 
centers, and health-conscious cuisine, Thailand has become a global wellness destination. This 
industry's expansion can be attributed to the country's natural beauty, cultural heritage, and growing 
global interest in well-being. 
 

Sustainable and inclusive growth is indispensable for the long-term success of the wellness 
industry, as outlined by Brown (2020), because it ensures the preservation of natural resources, 
cultural heritage, and social equity while promoting economic prosperity. Sustainability practices, 
such as eco-friendly resorts and responsible tourism, not only attract environmentally conscious 
travelers but also safeguard the pristine environments that are often central to wellness experiences. 
Inclusivity, on the other hand, ensures that a broad range of individuals can access and benefit from 
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wellness services, fostering diversity and equal opportunities within the industry. By embracing 
sustainability and inclusivity, the wellness sector not only aligns with global ethical values but also 
secures its relevance and appeal in an increasingly conscious and diverse consumer market. 
 

Although the wellness industry in Thailand is experiencing rapid growth, several critical 
challenges and concerns have emerged. The industry needs to develop strategies and solutions that 
promote sustainability. For instance, environmental sustainability concerns pose challenges, as 
unsustainable practices risk harming local ecosystems and the industry's long-term viability (Jones, 
Hillier, & Comfort, 2016). Therefore, this article aims to shed light on the current state of 
sustainability and inclusivity within the Thai wellness industry. We will explore existing practices, 
challenges, and opportunities for driving sustainable and inclusive growth, aligning the sector with 
broader social and environmental goals. 
 
1.2 Research Question 
 

1) How has Thailand's natural beauty and cultural heritage contributed to the growth of its 
wellness industry into a global destination? 
 

2) What sustainability practices, such as eco-friendly resorts and responsible tourism, are 
currently employed within the Thai wellness industry to attract environmentally conscious travelers 
and safeguard local environments? 
 

3) How does the promotion of inclusivity in the Thai wellness sector enhance diversity and 
equal access to wellness services, thereby contributing to its long-term economic viability and 
appeal? 
 
1.3 Research Objective 
 

1) To analyze the current state of sustainability practices and inclusively in the Thai wellness 
industry. 

 
2) To analyze the challenges and opportunities for driving sustainable and inclusive growth in 

the Thai wellness industry. 
 
 
2. Literature Review 
 
2.1 Related Concepts and Theories 
 

The wellness industry in Thailand has undergone a remarkable transformation over the years, 
evolving from traditional healing practices to a modern, thriving sector. Thailand boasts a rich 
history of wellness practices deeply rooted in traditional healing methods such as Thai massage, 
herbal medicine, and meditation, which have been integral parts of Thai culture for centuries. These 
practices aim not only at physical well-being but also encompass mental and spiritual aspects, 
providing a strong foundation for the development of the wellness industry. Furthermore, the 
wellness industry in Thailand has evolved significantly due to several factors: its deep-rooted 
traditional practices, the tourism boom, government support, innovation, globalization, and the 
global trend toward health consciousness. These factors, as discussed by White (2018), have 
collectively contributed to Thailand's emergence as a leading player in the global wellness industry, 
as follows: 
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2.1.1 Tourism Boom 
 

The growth of Thailand's tourism industry played a pivotal role in the evolution of wellness. 
Tourists from around the world began flocking to Thailand for its natural beauty, culture, and 
wellness offerings. Thai spas, renowned for their traditional treatments, became popular attractions 
for travelers seeking relaxation and rejuvenation. This influx of international visitors provided a 
platform for the wellness industry to expand and cater to a global audience. 
 
2.1.2 Government Support 
 

The Thai government recognized the potential of the wellness industry as a contributor to the 
country's economy. Policies and incentives were introduced to support the development of wellness-
related businesses. This support included promoting wellness tourism, licensing traditional healing 
practitioners, and providing infrastructure for wellness centers. 
 
2.1.3 Innovation and Modernization 
 

While preserving traditional practices, the industry embraced innovation and modernization. 
Wellness centers began incorporating state-of-the-art facilities, technology, and international 
wellness trends. This hybrid approach allowed Thailand to blend its rich heritage with contemporary 
wellness practices, attracting a diverse clientele. 
 
2.1.4 Globalization 
  

Thailand's wellness industry became increasingly integrated into the global wellness market. 
International collaborations, certifications, and partnerships with well-known wellness brands further 
solidified Thailand's position as a wellness destination. This globalization not only attracted more 
tourists but also encouraged the export of Thai wellness products and services. 
 
2.1.5 Health Consciousness 
 

Globally, there has been a growing trend toward health and wellness consciousness. People 
are seeking holistic well-being, and Thailand, with its established wellness practices, was well-
positioned to capitalize on this trend. Thai wellness offerings began catering not only to tourists but 
also to the local population looking for healthier lifestyles. 
 
2.2 Literature Surveys 
 

Smith and Johnson (2022) analyze the current state of the wellness industry in Thailand, 
focusing on consumer demographics and preferences. The target demographic for wellness services 
in Thailand is diverse, encompassing a wide range of age groups, backgrounds, and income levels. 
Several key trends and preferences can be identified: 
 

 Urban and Middle to Upper-Income Individuals: Urban areas, particularly Bangkok, have a 
higher concentration of wellness enthusiasts due to the availability of wellness centers, spas, 
and fitness facilities. Middle to upper-income individuals are more likely to engage in 
wellness activities due to greater disposable income. 

 
 Younger and Health-Conscious Individuals: Young adults and those in their thirties constitute 

a significant portion of the wellness demographic. This group is health-conscious and 
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proactive in seeking wellness services such as fitness classes, yoga, and healthy eating 
options. 

 
 Expatriate Community: Thailand's expatriate community, including foreign residents and 

digital nomads, values wellness as part of their lifestyle and regularly seeks out wellness 
services. 

 
 Tourists and Wellness Tourists: Thailand's tourism industry significantly influences the 

wellness sector. Wellness tourists, both domestic and international, visit Thailand for 
activities like spa treatments, traditional Thai massages, and yoga retreats, seeking relaxation, 
rejuvenation, and cultural wellness experiences. 

 
 Preferences in Wellness Activities and Treatments: Preferences among the target 

demographic for wellness activities and treatments vary widely but include several key 
trends: 

o Traditional Thai Spa Treatments: Traditional Thai massages and spa treatments 
remain highly popular, offering a blend of relaxation and cultural experiences. 

o Yoga and Mindfulness: Yoga classes and mindfulness meditation have gained 
popularity for their mental and emotional benefits. 

o Fitness and Holistic Wellness: There is growing interest in fitness activities such as 
gym workouts, Pilates, CrossFit, and holistic wellness practices encompassing 
nutrition and mental well-being. 

o Healthy Eating and Nutrition: Wellness-conscious individuals seek out restaurants 
and cafes offering healthy and organic food options to support overall well-being. 

o Alternative and Traditional Medicine: Some prefer alternative and traditional 
medicine practices, including herbal remedies, acupuncture, and traditional Thai 
healing techniques. 

o Wellness Retreats: Located in tranquil natural settings, wellness retreats offer 
comprehensive wellness experiences with yoga, meditation, spa treatments, and 
healthy cuisine.  

o Holistic Wellness Products: Many wellness enthusiasts are interested in purchasing 
products such as herbal supplements, essential oils, and organic skincare. 

 
These preferences highlight the diverse and expanding nature of Thailand's wellness industry, 

catering to both local residents and international visitors seeking various facets of well-being. 
 
2.3 Conceptual Framework 
 
Independent Variable 
 

Sustainability Practices: This variable refers to the initiatives and practices undertaken by 
wellness businesses in Thailand to reduce environmental impact, such as eco-friendly facilities, use 
of sustainable materials, and responsible waste management. 
 
Dependent Variable 
 

Inclusivity in Wellness Services: This variable represents the extent to which wellness 
services in Thailand are accessible and affordable to a diverse range of population segments, 
including different age groups, income levels, and backgrounds. 
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Contextual Variables 
 

Growth of the Thai Wellness Industry: This contextual variable encompasses the overall 
expansion and development of the wellness sector in Thailand, influenced by factors such as tourism, 
government policies, and global wellness trends. 
 
 
3. Research Methodology 
 
3.1 Research Design 
 

Exploratory research will help in understanding the current state of sustainability practices 
and inclusivity in the Thai wellness industry, as well as identifying challenges and opportunities. 
 
3.2 Population and Sample 
 

Population: Wellness businesses in Thailand offering a range of services including spas, yoga 
centers, wellness retreats, and holistic healing centers. 
 

Sample Size and Selection: 
1) Sampling Method: Stratified Sampling. 
 
2) Sample Size: Approximately 200 wellness businesses across different categories (spas, 

yoga centers, etc.). 
 
3) Stratification: By type of business, location (urban vs. rural), and size (small, medium, 

large). 
 
3.3 Research Instruments 
 

Questionnaire: Structured questionnaire to gather data on sustainability practices and 
inclusivity initiatives. Items could include: types of sustainability practices adopted (e.g., recycling, 
energy efficiency), inclusivity measures (e.g., accessibility, affordability), or challenges faced in 
implementing sustainability and inclusivity measures. 

 
Interviews: Semi-structured interviews with key stakeholders (business owners, managers) to 

gather qualitative insights by focusing on understanding motivations, barriers, and strategies related 
to sustainability and inclusivity. 
 
3.4 Data Collection 

 
A research procedure was described as follows: 
 
1) Distribution of questionnaires to selected wellness businesses. 
 
2) Conducting interviews with a subset of business representatives. 
 
3) Collection of secondary data from industry reports, government publications, and 
academic literature. 
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3.5 Statistics Used for Data Analysis 
 

Descriptive Statistics were used to summarize key variables such as types of sustainability 
practices, inclusivity measures, and demographic characteristics of businesses. 
 
 
4. Data Analysis and Findings 
 
4.1 Introduction 
 

Sustainable and inclusive growth is indispensable for the long-term success of wellness 
industry, as outlined by Brown in 2020, because it ensures that preservation of natural resources, 
cultural heritage, and social equity while promoting economic prosperity. Sustainability practices, 
such as eco-friendly resorts, and responsible tourism, not only attract environmental conscious 
travelers, but also safeguard the pristine environment that are often central to wellness experiences. 
Inclusivity, on the other hand, ensures that a broader range of individuals can access and benefit from 
wellness services, fostering diversity and equal opportunities within the industry. By embracing 
sustainability and inclusivity, the wellness sector not only aligns with global ethical values, but also 
secures its relevance and appeal in an increasingly conscious and diverse way consumer market.  
 
4.2 Data Analysis of the Qualitative Data 
 
4.2.1 Sustainable Growth in the Thai Wellness Industry 
 

Sustainable growth in the Thai wellness industry refers to its capacity to expand and prosper 
while concurrently preserving and enhancing the well-being of individuals, the environment, and 
society at large over the long term. It encompasses a holistic approach that balances economic, 
environmental, and social factors to ensure that growth benefits all stakeholders and future 
generations. Key aspects of sustainable growth in the Thai wellness industry include: 
 

 Economic Viability: Sustainable growth implies that businesses within the Thai wellness 
industry are financially viable and profitable. This involves generating revenue, creating jobs, 
and contributing positively to the Thai economy. Businesses should also ensure the equitable 
distribution of economic benefits, including fair wages for employees and support for local 
communities. 

 
 Environmental Responsibility: Sustainable growth necessitates a commitment to 

environmental stewardship. Wellness businesses in Thailand should adopt eco-friendly 
practices to minimize their ecological footprint. This includes reducing energy and water 
consumption, using sustainable materials, minimizing waste generation, and supporting 
biodiversity conservation. 

 
 Cultural Preservation: Given the deep connection between wellness practices and Thai 

culture, sustainable growth involves preserving and celebrating cultural heritage. Businesses 
should respect and promote traditional Thai healing practices, such as traditional Thai 
massage and herbal remedies. Cultural sensitivity should be integral to business operations. 

 
 Social Inclusivity: Inclusivity is a critical element of sustainability. The Thai wellness 

industry should ensure that its benefits are accessible to a wide range of individuals, 
including different age groups, income levels, and cultural backgrounds. This might involve 
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offering affordable wellness services, promoting diversity and inclusion in the workforce, and 
reaching out to underserved communities. 

 
 Health and Well-being: At the heart of the wellness industry is the promotion of health and 

well-being. Sustainable growth means that wellness businesses prioritize the physical, 
mental, and emotional well-being of their clients. This includes offering high-quality 
wellness services, promoting healthy lifestyles, and emphasizing prevention and holistic 
health. 

 
 Community Engagement: Engaging with local communities is crucial for sustainable growth. 

Wellness businesses should collaborate with communities to address their needs and 
concerns, provide employment opportunities, and support local development initiatives. 

 
 Ethical Business Practices: Ethical conduct is integral to sustainable growth. Businesses 

should uphold ethical standards in their operations, including fair treatment of employees, 
transparent business practices, and responsible marketing. 

 
 Environmental Education: Promoting environmental education and awareness among staff 

and clients is vital. Wellness businesses can play a role in educating individuals about 
sustainability and encouraging responsible behaviors. 

 
 Adaptation and Innovation: Sustainable growth also means adapting to changing 

circumstances and continuously innovating. The wellness industry should be flexible and 
responsive to emerging trends, technological advancements, and evolving customer 
preferences. 

 
Overall, sustainable growth in the Thai wellness industry is a multifaceted concept that 

encompasses economic success, environmental responsibility, cultural preservation, social 
inclusivity, and a long-term perspective. Achieving sustainable growth requires a commitment to 
balancing profit with the well-being of people and the planet, ensuring that the industry remains 
vibrant and beneficial for generations to come. 
 
4.2.2 Inclusive Growth in the Thai Wellness Industry 
 

Inclusive growth in the Thai wellness industry refers to a development model that ensures the 
benefits and opportunities created by the sector are accessible and available to a broad and diverse 
range of people, rather than being concentrated among a select few. It seeks to address 
socioeconomic disparities and promote equitable access to health and wellness services, while also 
fostering economic growth in the sector. Inclusive growth in the Thai wellness industry not only 
promotes economic development but also contributes to the overall well-being and health of the 
population. Key aspects of inclusive growth in the Thai wellness industry include: 
 

 Accessibility: To achieve inclusive growth, the wellness industry should ensure that its 
services, products, and employment opportunities are accessible to people across different 
income levels. This may involve offering a range of wellness services at varying price points, 
making wellness facilities physically accessible, and providing training and job opportunities 
to individuals from marginalized communities. 

 
 Local and Regional Development: Inclusive growth should contribute to the development of 

local and regional economies in Thailand. This can be achieved by encouraging the 
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establishment of wellness facilities in underserved areas, creating partnerships with local 
suppliers, and promoting tourism to lesser-known regions of the country. 

 
 Skill Development and Employment: The industry can contribute to inclusive growth by 

investing in skill development programs and vocational training for individuals interested in 
pursuing careers in wellness. This can lead to job creation and improved livelihoods for those 
who may have limited access to employment opportunities. 

 
 Cultural Sensitivity: Inclusivity also involves respecting and incorporating Thailand's cultural 

diversity into wellness offerings. This may include traditional Thai healing practices, such as 
Thai massage and herbal medicine, which can be both culturally and economically 
empowering for local communities. 

 
 Gender Equality: Promoting gender equality within the industry is crucial for inclusive 

growth. Encouraging the participation of women in leadership roles and addressing gender 
disparities in wages can help create a more equitable industry. 

 
Inclusive growth in the Thai wellness industry aims to create a more equitable and 

sustainable ecosystem where everyone has the opportunity to lead a healthier and happier life. By 
addressing accessibility, promoting local development, investing in skills, respecting cultural 
diversity, and fostering gender equality, the industry can contribute to broader societal well-being 
while achieving economic prosperity. 
 
4.2.3 In-depth Interview Analyzed by the Content Analysis 
 

A synthesized overview of the content was analyzed by focusing on several key aspects 
related to sustainable and inclusive growth in the Thai wellness industry, using content analysis: 
 

 Economic Viability and Contribution: The Thai wellness industry's sustainable growth hinges 
on its economic viability, including revenue generation, job creation, and its overall 
contribution to the national economy. Businesses are urged to ensure equitable distribution of 
economic benefits, such as fair wages and community support. 

 
 Environmental Responsibility: A critical component of sustainable growth is environmental 

stewardship. This involves adopting eco-friendly practices to reduce energy and water 
consumption, minimize waste generation, and support biodiversity conservation. The industry 
is encouraged to use sustainable materials and pursue certifications like LEED to enhance 
environmental sustainability. 

 
 Cultural Preservation: Sustainable growth in the Thai wellness industry emphasizes the 

preservation and celebration of traditional Thai healing practices embedded in the culture. 
This includes promoting traditional Thai massage, herbal remedies, and other cultural 
wellness practices. Businesses are urged to integrate cultural sensitivity into their operations 
to respect and preserve cultural heritage. 

 
 Social Inclusivity and Accessibility: Inclusive growth seeks to ensure that wellness services 

and opportunities are accessible across diverse demographics, including different age groups, 
income levels, and cultural backgrounds. Strategies include offering affordable services, 
promoting diversity in the workforce, and enhancing accessibility to wellness facilities. 
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 Health and Well-being Promotion: At its core, the wellness industry promotes health and 
well-being through high-quality services that address physical, mental, and emotional 
wellness. Sustainable growth entails prioritizing prevention, holistic health approaches, and 
promoting healthy lifestyles among both locals and tourists. 

 
 Community Engagement and Development:  Engaging with local communities is pivotal for 

sustainable growth. Businesses are encouraged to collaborate with communities to address 
their needs, create employment opportunities, and support local development initiatives. This 
fosters a symbiotic relationship between the wellness industry and local economies. 

 
 Ethical Business Practices: Ethical conduct forms the foundation of sustainable growth, 

encompassing fair treatment of employees, transparent business practices, and responsible 
marketing. Upholding ethical standards strengthens business credibility and trust among 
stakeholders. 

 
 Innovation and Adaptation: To sustain growth, the industry must adapt to evolving trends, 

technological advancements, and customer preferences. Innovation in service offerings, 
technology integration, and customer experience is crucial for remaining competitive while 
aligning with sustainability goals. 

 
 Education and Awareness: Promoting environmental education among staff and clients is 

essential for fostering sustainable practices within the industry. Businesses are encouraged to 
raise awareness about sustainability issues and encourage responsible behaviors among 
stakeholders. 

 
4.3 Summary of the Results 
 

In conclusion, Achieving sustainable and inclusive growth in the Thai wellness industry 
requires a comprehensive approach that balances economic prosperity with environmental 
stewardship, cultural preservation, social inclusivity, and ethical business practices. By embracing 
these aspects, the industry can not only thrive economically but also contribute positively to societal 
well-being and environmental sustainability. The above synthesized analysis highlights the 
multifaceted nature of sustainable and inclusive growth in the Thai wellness industry, emphasizing 
the interconnectedness of economic, environmental, social, and cultural factors in achieving long-
term prosperity and well-being. 

 
 
5. Conclusion, Discussion, and Recommendation 
 
5.1 Conclusion 
 

Thailand's wellness industry is uniquely positioned to drive positive change—economically, 
culturally, and environmentally. It offers not only financial prosperity but also holistic well-being for 
individuals and communities. By embracing sustainability and inclusivity principles, wellness 
businesses in Thailand can fully realize their potential as agents of positive transformation nationally 
and globally. 
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5.2 Discussion 
 

The wellness industry in Thailand stands on the brink of transformative change, driven by the 
imperative of sustainable and inclusive growth. This article explores how the dynamic wellness 
sector not only significantly contributes to Thailand's economy but also holds potential to enhance 
well-being across diverse population segments. Smith and Johnson (2022) have documented that 
wellness enthusiasts in Thailand encompass urban, middle to upper-income individuals, younger 
health-conscious demographics, expatriates, and wellness tourists. This demographic diversity 
underscores the industry's role as a catalyst for inclusive economic development. Furthermore, our 
analysis highlights the deep-rooted connection between the wellness industry and Thai culture, as 
discussed in Gupta's (2019) examination of wellness practices' intersection with Thai society. 
Traditional Thai healing practices such as Nuad Thai massage and herbal remedies remain integral to 
the industry's identity, attracting a global audience seeking both well-being and cultural enrichment 
(Environmental Research Institute, 2020). To drive sustainable and inclusive growth in Thailand's 
wellness industry, we must leverage these inherent strengths while addressing environmental 
challenges. The Environmental Research Institute (2020) emphasizes the need for eco-friendly 
practices, ethical sourcing, and the promotion of responsible travel. Aligning wellness businesses 
with sustainable and environmentally conscious approaches is crucial for long-term profitability and 
the planet's well-being. 
 
5.3 Recommendation 
 
 The results from this article suggest several important managerial implications for the 
wellness industry, particularly focusing on sustainable and inclusive growth in Thailand's wellness 
sector. Additionally, economic trends crucial for fostering long-term success in this sector are 
highlighted. Here are some key economic trends that can support sustainable growth: 
 

 To drive sustainable and inclusive growth in the Thai wellness industry, we propose the 
following recommendations: 

 
 Encourage wellness businesses to adopt and promote sustainable practices, such as reducing 

plastic waste and using locally sourced materials. This can lead to the development of eco-
friendly wellness facilities and infrastructure, including green-certified spas, resorts, and 
health retreats. Such initiatives can attract environmentally conscious consumers and reduce 
the industry's carbon footprint. 

 
 Introduce subsidies or incentives for low-income individuals and marginalized communities 

to access wellness services through wellness tourism. Leveraging Thailand's natural beauty 
and cultural heritage can attract wellness tourists, stimulating the economy through revenue 
from tourism, hospitality, and wellness services. 

 
 Foster partnerships between wellness centers and local communities to create outreach 

opportunities that provide wellness education and services to underserved populations. 
Expanding the range of wellness services to cater to diverse consumer preferences, including 
holistic health, traditional Thai therapies, and eco-friendly practices, can tap into various 
market segments and boost revenue. 

 
 Promote the use of locally sourced, organic, and sustainable ingredients for wellness products 

and services. This supports local communities, reduces environmental impact, and appeals to 
eco-conscious consumers. Establishing standards and certifications can set benchmarks and 
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provide a competitive advantage for the industry, demonstrating a commitment to 
sustainability. 

 
In summary, sustainable growth in the Thai wellness industry encompasses economic 

success, environmental responsibility, cultural preservation, social inclusivity, and a long-term 
perspective. Achieving sustainable growth requires a commitment to balancing profit with the well-
being of people and the planet, ensuring that the industry remains vibrant and beneficial for future 
generations. This approach not only benefits the industry but also enhances Thailand's reputation as a 
sustainable wellness destination. Embracing cultural sensitivity, integrating traditional practices, 
collaborating with local communities, and promoting ethical and sustainable business practices can 
enhance the reputation and profitability of wellness businesses in Thailand. 
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